Keeping Up Appearances

Storefront Guidelines

hat makes for a successful Main Street busi-

ness? It can’t be measured exactly; there is no

single success formula. Product, price, display,
service, location and market all play a part. So too does
the appearance of the store, the outside image of the busi-
ness.

Many store owners seem to regard appearance as sec-
ondary to the more immediate concerns of running a
bi  :ss. Too often, the building is neglected or mis-
handled.

Yet experience shows, time and again, that appearance
is important to a healthy business downtown, With mer-
chants working together to create an attractive image,
downtown as a whole can benefit.

The 20th century brought changes for Main Street. The
automobile brought new competition from commercial
strips and shopping centers. Downtown merchanis
turned their attention to passing cars, erecting shiny new
storefronts and eye-catching signs. Main Street stores
tried to imitate their modern competitors,

In many ways, the result has been a sorry one. Down-

town now appears as a curious cross between neglected
old buildings and a commercial strip. [t presents a con-
fused image to the shopping public.

The idea of visual relatedness is crucial to the goal of an
integrated Main Street. Historically, Main Street facades
complemented and reinforced one another. Compare the
drawings on this page. Notice how the remodeling of the
old facades has destroyed their continuity. They are no
longer visually tied together. Each facade is unrelated to
the next, and the character of the building group as a
whole suffers.

With its buildings, history, setting and place within the
community, downtown is unique and special. It makes
sense to acknowledge these resources and take full advan-
tage of them—to develop the qualities that are already
present downtown.

What improvements can make your building work bet-
ter for you? How can you make it more attractive to shop-
pers? The following pages present suggestions for
improving appearances as well as ideas for prolonging the
life of old buildings.
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The traditional commercial storefront can be considered
# cornerstone of Main Street. Dating from the 19th and
¢ .y 20th centuries, these buildings share a remarkable
similarity—a consistency that creates a strong visual im-
age for the downtown.

Because they were composed of similar parts, the
blocks have a consistent, organized and coordinated ap-
pearance. Any one facade is visually related to its neigh-
bors.

The parts of the facade were often compatible enough
to be interchangeable. A commercial building from the
mid 1800s could be easily modernized by inserting a new
1900s storefront. Although the styles and details
changed, the proportions remained the same.

Technological developments, coupled with changing
tenants and merchandising trends, encouraged frequent
storefront changes, while the upper facade stayed the
same, deteriorated or was covered over.

The storefront became increasingly transparent, but it
still fit into the framed opening provided by the original
building. When a storefront is not contained within this
frame, it looks out of proportion with the upper facade.

The basic commercial facade consists of three parts: the
storefront with an entrance and display windows, the
upper facade usually with regularly spaced windows and
the cornice that caps the building. These components
appear in many shapes, sizes and styles but result in es-
s ally the same facade.
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The appearance of downtown is the result of an evolu- new design elements within the existing facade. Insensi-

tionary process in which buildings either stay the same, tive change, on the other hand, ignores and often elimi-
are altered or are completely replaced. This process is nates the design qualities of the original building and
continuous and inevitable. But its success or failure de- creates an unnecessary clash between new and old.
pends on how sensitive these changes are to the existing The series of drawings below shows how a typical fa-
framework of buildings, cade might have changed over time.

The typical Main Street facade inherently exhibits some Changes happen gradually and have a cumulative effect
basic qualities resulting from its architectural style, on a building’s appearance. While some alterations are
construction materials and composition. hardly noticeable, change upon change over the years can

Sensitive change accepts these facade qualities and completely ignore the original facade.

builds on them. The result is a harmonious blending of
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MAINTENANCE

_roper maintenance often results in an insensitive
change. Broken windows are boarded over; deterio-
rated cornices are removed rather than repaired; and
walls with peeling paint are covered with aluminum.
Proper maintenance is better than any quick-fix ap-
proach. It prolongs the life of the building while rely-
Ing on the quality of the original materials and
intended design.

A typical commercial building is composed of a
number of materials, each with its own characteristics
and problems.

CAST IRON AND SHEET METAL

Cast-iron and sheet metal decorations were often applied
to a brick facade; sometimes entire facades were made of a
combination of the two.

Cast iron is quite permanent and has been used exten-
sively for storefront columns and window lintels. Regular
painting will prevent corrosion. A chemical paint re-
mover or low pressure dry grit blasting (80-100 psi) can
be effective for removing built up paint and rust. Missing
parts can be recast in aluminum or fiberglass from exist-
ing pieces or substituted by wooden pieces.
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Stamped metal is much lighter and bends easily. Elabo-
rate cornices are often made of stamped metal nailed to
a wooden framework attached to the building. Stamped
metal usually is coated with zinc to retard rusting al-
" gh it is very susceptible to rust if the surface is
& utched or left exposed. It must always be painted. If
stamped metal must be cleaned, use a chemical paint re-
mover. Never use dry grit blasting.

Missing parts can be duplicated by a sheet metal shop.

MASONRY SURFACES

Brick or stone walls can be very durable although they
are susceptible to moisture, pollution and age. The most
frequent problems to look for are deeply recessed mortar
joints and crumbling masonry units.

Moisture. The appearance of mold or discoloration of a
masonry surface may indicate a moisture problem. Mois-
ture commonly enters through the top of a wall or where
the wall meets the roof. Damage can also be caused by
moisture from a clogged drain spout, a broken gutter or
from water splashing up from the pavement. The roof,
flashing, wall coping and drainage system should be peri-
odically checked for water tighiness.
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Repointing. Mortar disintegrates with age and weather-
ing. When the mortar joints are loose or crumbling, or
have recessed more than a half inch, they should be re-
pointed with new mortar to keep out water and continue
to hold the masonry units in place. Repointing deteriorat-
ed sections should be done with care; new mortar joints
should match the style, size, composition and color of the
originals. Typical mortar for older buildings contains one
part Portland cement to two parts lime to nine parts sand.
Never allow a high content of Portland cement to be
used. It is very hard and can crack older brick, which is
softer. Pick a reputable masonry contractor and examine
other repointing jobs the contractor has completed.
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Cleaning Masonry. High pressure water or steam clean-
ng should be considered for unpainted masonry build-
ings. Masonry cleaning can give the surface of a building
new life by removing pollutants and restoring the natural
qualities of the brick ar stone.

Improper cleaning can result in further deterioration
of masonry. Sandblasting or other abrasive cleaning meth-
ods should never be used. They erode the surface of the
masonry material and can permanently damage the build-
ing. Once the outside skin of the brick has been re-
moved, water can saturate the surface and deteriorate the
brick. Sealants can not effectively replace this outer sur-
face.

ABRASIVE CLEANING .

Low pressure water cleaning (not more than 600 psi),
scrubbing with a bristle brush and the use of gentle de-
tergents is usually sufficient to clean dirt and grime from
a masonry surface. Be sure to use only natural bristle

‘ushes, not metal. Metal can disturb the mortar and
damage masonry.

HIGH PRESSURE WATER CLEANING
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In some instances, a chemical cleaner is required if
paint or heavy grime must be removed. The masonry is
usually prewet to soften any dirt. Then a chemical paint
remover is applied and allowed to remain onthe building
surface. Finally, the chemical is rinsed off, usually with
water. This process may be repeated several times to re-
move built up paint,

Finding the right chemical for the job is the biggest
~hallenge. Every company seems to have its own solu-

n. One thing to remember is that chemical cleaners can
be either alkaline or acidic. Be sure the right chemical is
chosen for your building. Acidic products should never
be used on limestone or marble.

Cleaning should only be undertaken by experienced
professionals. It may be necessary to look outside of your
town for the right company. Check the Yellow Pages un-
der “Building Cleaning—Exterior.” After identifying po-
tential contractors, investigate examples of their work and
ask for a test patch on your building in advance to see
how effective the cleaning method will be. Look for possi-
ble damage to the mortar joints and any residue on the
wall surface caused by the cleaning process. Also look for
any damage to the masonry units. Are the edges more
rounded? Does the face rub off? Some masonry surfaces
may be too soft to be cleaned.
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Remember never to clean a building if there is any pos-
sibility of frost because the moisture may crack the ma-
sonry if it freezes.

Painting. Unless it is necessary to protect the surface, ex-
posed masonry should be Jeft unpainted. A previously
painted surface should be repainted rather than chem-
ically cleaned.

Before painting a masonry surface, the mortar should
be checked and repointed as needed. Loose paint should
be scraped off. The building may be cleaned with a Jow
pressure water wash, Then a masonry primer shouid be
applied to the entire area and one or two final coats of
semigloss or flat latex paint applied to the wall surface.




"'PPER-STORY WINDOWS

.1 visual importance of upper-story windows is evi-
dent in their steady march down Main Street. They give
buildings an appearance of vitality and use, even if the
upper floors are vacant. They create a repeated pattern
that helps tie together the facades.

Often, deteriorated upper-story windows have been in-
appropriately replaced or boarded up. This treatment
cheapens not only the character of the building but the
streetscape as well—a negative image that can be avoided
through proper maintenance.

Window Maintenance Checklist

® Check the wood parts of the window. Are there por~
tions that are soft, cracked or split? Pay particular atten-
tion to the window sills and bottom of the window sashes
where water has collected. If sashes or frames are deteri-
orated, window glass can fall out and endanger pedestri-
ans below.
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@ To maintain the windows properly, all deteriorated
wood should be replaced with new pieces and the old
paint scraped off. All cracks should be filled with caulk or
wood putty and the surfaces sanded. Loose glazing put-
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ty should be replaced and the frames primed with a good
quality oil-based primer and painted with one or two
coats of latex or cil-based paint.

@ Loose or broken window panes can be easily fixed. First
remove all broken glass and old glazing putty. Replace
the glass with new panes similar to the existing glass and,
using glazier's points and putty, reglaze both the new
glass and loose panes. It may be easier to remove the win-
dow sash from the frame to perform these activities.

® The joints between the window frame and the masonry
opening should also be checked. Loose caulk should be
removed and the joints recaulked to prevent air and
water infiltration.

Window Replacement

@ [f a window has deteriorated beyond repair or is miss-
ing, the replacement should match the original window,
Replacement windows should always fill the entire open-
ing and duplicate the original pattern. For example, a
double hung sash window should not be replaced by a
single fixed pane of glass. Avoid the use of windows and
shutters that are not in keeping with the style of the
building.

® [f possible, match the material as well as the design of
the original windows. Standard wood windows are rela-
tively easy to buy or have made. They may not be as ex-
pensive as you might think, averaging between $100 and
$350 each. More unusual styles can be custom ordered.
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@ Tn some instances double-glazed aluminum frame win-
dows may be desired. If aluminum must be used, it
should duplicate the design of the original window. It
should be in a dark anodized or baked enamel finish
rather than a light metallic color.




Storm Windows. Storm windows are a good idea for
conserving heat and energy, especially on upper fioors.
When mounted on the exterior, these windows should
be painted to match the color of the window sash and
should duplicate the shape. On the front of a building, it
may be desirable to install storm windows on the inside
where they will not be seen. Care must be taken that
they are ventilated to prevent moisture from accumulat-
ing and damaging the wood.

INTERIOR

WGCOD

Wood is often used for cornices and storefronts and
sometimes for upper wall surfaces, Always try to retain
any original exterior woodwork. Deterioration can be pre-
vented with regular maintenance, and decayed portions
can be repaired. Check for soft, rotted areas, areas where
the wood has split and places where nails have cor-
roded. Up to a point, these problems can be fixed by re-
nailing, filling and caulking the wood and then by using
an oil primer and painting the wood with latex or oil-
based paint.
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Sometimes it will be necessary to have a carpenter re-
place some pieces that have rotted or are missing. Any re-
placements should match or at least complement the
existing details.

DOORS

Every storefront has a door or pair of doors that enter
into the place of business. Traditionaily, the entrance door
was made of wood with a large glass panel. Every effort
should be made to maintain and repair an original door, if
possible.

Painting Aluminum. Many original doors have been re-
placed by standard aluminum and glass commercial
doors. Although lacking in historical character, they are
generally unobtrusive. Aluminum doors and storefronts
can be made more compatible by painting them a dark
color. An exposed aluminum surface must be cleaned and
prepared for a zinc chromate primer or metal primer, fol-
lowed by appropriate finish coats as recommended by the
primer manufacturer. New aluminum should be exposed
to weather for at least two months before painting.

N

I

il

Door Replacement. If a door is to be replaced there are
three basic options:

® Have a new door built with the same design and pro-
portions of the original.

@ Find a manufactured wooden or steel door that resem-
bles the traditional store door.

@ Use a standard aluminum commercial door with wide
stiles and a dark anodized or baked enamel finish.

Do not use doors decorated with moldings, cross bucks
or window grills, These doors are more residential in
character and can look out of place on commercial build-
ings.




SIGNS ® Awnings can also serve as signs with contrasting letters

15 are a vital part of any Main Street. With a sign, painted or sewn onto the valance. Usually, 6 to 8-inch
you call attention to your business and create an indi- letters are sufficient. _ l
vidual image for your store. But it is often forgotten that @ There are hundreds of letter styles available. A letter
signs contribute to an overall image as well. Merchants style shogld be chosen thaﬁ is easy to read and that re-
try to out-shout one another with large, flashy signs. A flects the image of the business it represents.

successful sign can reinforce the image of the downtown

as well as serve the needs of the business. Consider the
following guidelines: . .
® A sign should express an easy to read, direct message: He'vetica Palahng
Keep it simple.

@ A storefront should not have more than two signs—one
primary and one secondary.

@ A flush-mounted sign board may extend the width of

- .
the storefront but should not be more than 2% feet high. Benguﬂat KOﬂnna

The sign should be mounted somewhere above the store-
front display windows and below the second-story win-
dow sills. Generally, lettering should be 8 to 18 inches

high and occupy only about 65 percent of the sign board, _ mn@ld Fﬁ'an kli i
Clarendon Goudy

Bookman Souvenir

a

Droadway

Ly

® Letters can be painted or mounted directly on a sign
board, storefront or wall. Three dimensional letters are
available from sign makers in wood, marine plywood,
metal and plastic. Remember, letters should not be too
large.

® Sign colors should complement the colors of the build-
ing. Light colored letters on a dark background are easier
to read.

@ [lluminated signs can be appropriate downtown if they
respect the proportions of the storefront and the guide-

® A hanging sign should be mounted at least 8% feet lines outlined above. Painted signs can be directly illumi-
above the sidewalk and should project no more than 5 nated with florescent or incandescent lights. Internally lit
feet. The size and location of a hanging sign should be signs are most effective with light letters on a dark
carefully considered so that it does not interfere with opaque background. Exposed neon letters can also be ef-
ne*~hboring signs. fective, adding color and vitality to the street.

¢ .ndow signs should not obscure the display area. The  ® Choose a sign maker carefully. Quality of workmanship
color of the letters should contrast with the display back-  and construction is as vital as any of the considerations
ground. Light colored letters or gold leafed letters with just discussed. Ask where you can see examples of pre-
dark borders are effective. vious work.
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AWNINGS

The canvas awning was an important design element in
the traditional storefront. It provided cover, added color
and served as a transition between the storefront and the
upper facade. Most buildings that face the sun had awn-
ings. Look at old pictures of your building to see how
awnings were used.

A standard street-level awning should be mounted so
that the valance is about 7 feet above the sidewalk and
projects out between 4 and 7 feet from the building. A 12-
inch valance flap is usually attached at the awning bar
and can serve as a sign panel.

Anawning can be attached above the display windows
and below the cornice or sign panel. Sometimes it is
mounted between the transom and the display windows,
allowing light into the store while shading the merchan-
dise and pedesirians from the sun.

An awning should reinforce the frame of the storefront
and should not cover the piers or the space between the
second-story window sills and the storefront cornice.

rmlizﬁ
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Inappropriate storefront alterations can be effectively
disguised by mounting an awning over the alterations
while maintaining the proportions of a traditional store-
front.

Do o

Aluminum awnings or canopies generally detract from
the historic character and should not be erected. If a flat
canopy exists, it can be dressed up with a 12- to 24-inch
awning valance.
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Various awning materials offer different colors and pat-
terns. There are several to choose from: canvas, vinyl-
coated canvas and acrilan, a synthetic material. Fach var-
ies in cost and relative durability.
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COLOR

‘nting can be one of the most dramatic improvements
yvu make to your building. Choosing the right combina-
tion of colors can unify the building elements within the
facade as well as relate the building to others on the
street, Three colors are sufficient to highlight any facade.

The base color appears on the upper wall and piers
flanking the storefront. Often this color will be natural
brick and will not require paint. If the building has been
. ted, a color should be selected that relates to the sur-

rounding buildings.

The major trim color defines the decorative elements
of the building, tying together the upper facade trim and
the storefront. The trim color should complement the base
color. If there is a natural stone or terra-cotta trim on the
facade, it should serve as a frim color. Major trim ele-
ments include the building cornice; storefront cornice;
window frames, sills and hoods; and storefront frame,
columns and bulkheads (including aluminum framing).

The minor trim color should enhance the color scheme
established by the base and major trim. Often a darker
shade of the major trim can be used to highlight the win-
dow sashes, doors and selective cornice and bulkhead
details. Care should be taken not to over decorate the fa-
cade.

Color can also be used to minimize facade problems vi-
sually. A poorly patched and repointed wall is not as no-
ticeable when it is painted; a missing upper cornice can be
re-created with a one dimensional paint scheme; and in-
appropriate materials can be made more compatible with
paint color.

Historic color schemes varied by availability of pig-
ments, the stylistic preferences of a particular period and
by regional differences dictated by climate. To get an idea
of which colors were appropriate to your building, use a
sharp pen knife carefully to scrape away the layers of
paint from small areas where the base color and trim col-
ors may have been. Lightly sand the scraped area and wet
the surface. These colors can serve as a guide when
choosing new colors.
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STOREFRONT DESICN To emphasize this feeling of containment, a storefront

Every traditional Main Street facade has a well-defined might be set back slightly (6 to 12 inches) from the front.

opening that the original storefront filied. The area is
bounded by a pier on either side, the sidewalk on the bot-
tom, and the lower edge of the upper facade on top.

Many problems with facades today are a result of this
fact: The storefront has been allowed to siray out of its
natural place within the facade. It no longer looks con-
tained; instead it appears pasted on.

® Make [t Transparent

The traditiona!l storefront was composed almost entirely
of windows, providing maximum light and display. This
large glass area creates a visual openness that is part of

— T the overall proportional system of the facade and is as val-
- id today as it was in the past.

Whether you are considering a restoration or more con-
temporary treatment, the storefront should be based on
a traditional storefront design, The basic configuration
can often be derived from old photographs of the build-
ing.

The following ideas suggest ways to think about a
change in your storefront. Each is founded in the design
of the traditional storefront; however, these ideas are not
historical in nature. They are functional and make the
storefront more attractive and accessible to shoppers.

® Coutain the Storefront

A general rule for future remodeling can be stated as fol-
lows: A storefront should be designed to fit inside the
original opening and not extend beyond it.

With the storefront closed in, the building on the right
looks disjointed. The storefront does not relate to the fa-
cade; it is pasted on. As a result the building is not as in-
viting,.

The traditional ratio of window to wall area is signifi-
cantly less than it should be. Generally there should be
more glass and less wall at the storefront level, balanced
by more wall and less glass on the upper facade.




® Storefront Materials

color and texture of the storefront materials should
be simple and unobtrusive: (1) The storefront frame can
be wood, cast iron or anodized aluminum; (2) the display
windows should be clear glass; (3) transom windows can
be clear, tinted or stained glass; (4) the entrance door
should have a large glass panel and can be made of wood,
steel or aluminum; (5) the bulkheads can be wood pan-
els, polished stone, glass, tile or aluminum-clad plywood
panels; (6) the storefront cornice can be made of wood,
cast iron or sheet metal or sometimes the horizontal sup-
porting beam can serve as the storefront cap; (7) the side
piers should be the same material as the upper facade, or
stuccoed and painted to lcok the same,

Certain materials and design elements should never
be used on a traditional commercial building. A mansard
roof with wooden shingles, rough textured wood siding,
fake bricks or stone and gravel aggregate materials are not
appropriate.

Inappropriate historical themes should be avoided.
Small window panes, a colonial door and storefront shut-
ters are 18th-century elements that do not belong on
most 19th or 20th-century facades.
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INAPPROPRIATE HISTORIGAL THEME

® Keep It Simple

When designing a new storefront or renovating an exist-
in  ‘orefront, remember the emphasis should be on
tra...parency. The basic storefront design should include
large display windows with thin framing, a recessed en-
trance, a cornice or a horizontal sign panel at the top of
the storefront to separate it from the upper facade and

low bulkheads at the base to protect the windows and de-
fine the entrance.

This basic configuration can be constructed from tradi-
tional or contemporary materials, achieving the same re-
sult.
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TRADITIONAL STOREFRONT
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CONTEMPOMARY STOREFRONT

The following page illustrates the construction tech-
niques for a traditional wooden-framed storefront and for
a more contemporary aluminum-framed storefront.
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STOREFRONT WITH TRADITIONAL MATERIALS

@ A cornice can be constructed with wood framing, «
plywood and moldings with a sloping sheet metal cap to
shed water. The cornice spans the top of the storefront,
often covering a structural beam or unfinished brick.

@ Transoms are optional design elements that help to e—
break up the massive effect of very large sheets of glass.
Transom windows can be clear, tinted or stained glass.

@ Masonry piers are uncovered and match the upper fa-
cade.

@ The storefront is recessed 6 inches into the opening. e~
© The storefront and windows are framed in wood. The
sill slopes forward for drainage.

@ The bulkheads are constructed with wood framing and
a plywood back with trim applied to it.

® The storefront rests on a masonry or concrete base to
prevent water damage.

NN

) \ \\
\\
N\

iRE

\
y

A

]

Filld HHENERE]

STOREFRONT WITH CONTEMPORARY MATERIALS

@ A cornice is made with sheet metal over a wooden
frame.

® Optional transoms can be stained glass, clear glass or e
opaque,

@ Masonry piers are uncovered and match the upper fa- e
cade.

® The storefront is recessed 6 inches into the opening. &

& The storefront and windows are framed with dark
anodized aluminum or painted aluminum.

& Bulkheads are constructed of aluminum fra ming and a 1
plywood panel clad with aluminum. ' B

@ The storefront rests on a masonry or concrete base.
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FACADE IMPROVEMENTS

MINIMAL

REHABILITATION
$3-5,000

EXISTING FACADE

RESTORATION
$10-20,000

MAJOR RENOVATION
$8-15,000

What to Do?

If you wish to improve your storefront, a good place to
start is by finding old photographs of the building and
studying how it originally looked. Determine what
changes have been made and how they have affected the
appearance of the facade, Investigate to see if the original
storefront and facade elements have been covered over
or removed. (Sometimes parts may have been remaoved
and stored in the basement or on the upper floors.)

Depending on the condition of the building and the
amount of money you have budgeted, there are three
basic approaches you may want to consider.

Minimal Rehabilitation

This preservation approach to rehabilitation requires basic
maintenance, necessary replacement (missing windows),
removal of extraneous materials (over-sized signs, and
tacked-on storefront coverings) and simple design'im-
provements {properly proportioned sign, new paint
scheme and new awning). Cosmetic treatments can help
to - ‘fy the building by covering over a blocked down
stc  cont with an awning or painting a contemporary
storefront a dark receding color to minimize its effect.

Major Renovation

This approach retains the existing original elements of the
facade while using contemporary as well as traditional
design and materials for replacement of inappropriate ele-
ments. For instance, when instailing a new storefront
any of these three alternatives would be appropriate: (1) a
contemporary design constructed in wood or anodized
aluminum; (2) a simplified version of a traditional store-
front in wood or aluminum; or (3) a traditional period
storefront constructed in wood. In all major renovations,
care must be exercised to insure that the design of any im-
provement is understated so as not to compete with the
overall character of the facade.

Restoration

This approach requires that the facade be brought back to
its original condition. It involves the exact duplication of
the original storefront, detailing, color schemes and sign
placement. 1f a building has undergone only minor altera-
tions, restoration may be inexpensive and desirable.

In considering each of the above approaches, always
remember to retain as much of the original facade as pos-
sible and to analyze carefully the effects of any improve-
ment both to your building and to the streetscape.
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INFILL CONSTRUCTION

The construction of new buildings on vacant fots in
downtown should be encouraged. The design of a new
infill building, particularly its front facade, is a special
problem. The new facade should be designed to look ap-
propriate and compatible in the midst of the surrounding
buildings.

What is good infill design? There is no absolute an-
swer; a good design will vary according to its setting. Be-
cause an infill building is new, it should look new.
However, its appearance must always be sensitive to the
character of its neighbors without mimicking them.

There are several ideas that should govern the visual re-
lationship between an infill building and its neighbors.

® Proportions of the Facade

The average height and width of the surrounding build-
ings determines a general set of proportions for an infill
structure or the bays of a larger structure.

NEW FACADE Fil4% OPENING,

T

The infill building should fill the entire space and reflect
the characteristic rhythm of facades along the street.

If the site is large, the mass of the facade can be
broken into a number of smaller bays, to maintain a
rhythm similar to the surrounding buildings.

® Composition
The composition of the infill facade (that is, the organi-
zation of its parts) should be similar to that of surround-
ing facades.

Rhythms that carry throughout the block (such as win-
dow spacing) should be incorporated into the new facade.

@ Proportions of the Openings
The size and proportion of window and door openings
of an infill building should be similar to those on sur-

rounding facades. .
The same applies to the ratio of window area to solid

wall for the facade as a whole.
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® Defailing

Infill architecture should reflect some of the detailing of
surrounding buildings in window shapes, cornice lines
and brick work.

@ Materials

An infill facade should be composed of materials similar
to the adjacent facades. The new building should not
stand out against the others.

® Color

The colors chosen for an infill facade should relate to the
building’s neighbors.

@ Building Setback
The new facade should be flush to its neighbors.
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REAR ENTRANCES
sarking areas are developed behind stores, the backs

o puildings are becoming more visually important. By
improving the appearances and developing rear en-
trances, this back facade can serve for more than just de-
liveries. A rear entrance can provide direct customer
access to your store from parking areas as well as improve
circulation between the parking lots and the street.

In considering a rear entrance, think about some of
these ideas:

® You may have to rearrange your display and storage
area to handle the change in circulation.

@ The rear facade should be clean and well-maintained. I+
should welcome customers, not threaten them.

® A small sign at the rear door should identify the store.

® An awning can be added for visual identification and
convenience.

® Back windows can serve as secondary display windows.
® [f there is enough sun, planter boxes might be added.

@ Refuse containers should be hidden with a fence or sim-
ple enclosure.

KEEPING UP APPEARANCES

These guidelines are not restoration guidelines. They are
based on simplicity and quality of design, they are in-
tended to help you make improvements that are appropri-
ate to older commercial districts and can apply to most
commercial buildings, both old and new.

You should consult your state historic preservation office
and The Secretary of the Interior's Standards for Rehabilitation
when considering a restoration or a project in which you
intend to take the 25 percent investment tax credit for re-
habilitating a certified historic structure.

These guidelines were prepared by B. Clarkson Schoettle,
at the National Main Street Center, National Trust for His-
toric Preservation. This pubiication was made possible by
a grant from the National Endowment for the Arts.

The guidelines were developed from the Galesburg Build-
ing Improvement File, by Preservation Urban Design Incor-
porated, published by the National Trust in 1978. The
drawings and some of the text are by Preservation Urban
Design Incorporated.

The opinions expressed in this publication are not neces-
sarily those of the National Trust.

The National Trust for Historic Preservation is the only na-
tional, private nonprofit organization chartered by Con-
gress with the responsibility for encouraging public
participation in the preservation of sites, buildings and
objects significant in American history and culture. Sup-
port for the National Trust is provided by membership
dues, endowment funds, contributions and matching
grants from federal agencies, including the U.S. Depart-
ment of the Interior, National Park Service, under provi-
sions of the National Historic Preservation Act of 1966. For
information about membership in the National Trust,
write Membership Department, National Trust for Histor-
ic Preservation, 1785 Massachusetts Avenue, N.W.,
Washington, D.C. 20036.
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